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Social Networks Growth
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The Success of Social Networks

Facebook
Twitter
Habbo
LinkedIn
Bebo
Tagged
Hi5

Flickr
Myspace

OneClimate

2004
2006
2000
2003
2005
2004
2003
2004
2003
2006

800 Million
300 Million
230 Million
120 Million
117 Million
100 Million
80 Miillion

32 Million

30 Million 4,
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Facebook

Facebook - Users by Age

H13-17 m18-25 W26-34 W35-44 W45-54 W55-64

72% - 34 yo & under




Twitter

Twitter Use by Age Group

62% - 34 yo & under
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Source: Branded! and The Edison Research/Arbitron Internet and Multimedia Study GOSe ond
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Twitter use variance in 6 months (U.S.)

Twitter use by 25-44 year olds has grown significantly since late
2010
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Sowurce: The Pew Research Center's Internet & American Life Project, April 26 —May 22, 2011 Spring
Tracking Survey. n=2,277 adult internet users ages 18 and older, including 755 cell phone interviews.
Interviews were conducted in English and Spanish.




Why are Social Networks successful?

The height of Interactivity... comment/discuss/
promote/ campaign+ organise.

Easy creation of accounts ... easy web presence
Sharing simple thoughts and ideas (e.g.
Facebook and Twitter) or even more complex

analysis (Blogs — note the word blog derived
from web log)

Sharing photographs, videos and even personal
information OG> 30 =



Why are Social Networks successful?

Fame aspect - everyone’s a celebrity!
Need to be in it because everyone else is!

Connecting people — old friends and family
overseas ... but also current friends & next
door neighbours

Mobility - Easily accessible through mobile
phones
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Twitter or Facebook?

* Facebook — emphasis on profiles

* Twitter — emphasis on micro-blogging
(equivalent to Facebook’s status update)



Benefits - Private Sector view

0% 10% 20% 30% 40% 50% 60% 70% 80% 90%

generated exposure for my business
increased my traffic/subscribers/opt-in list
resulted in new business partnerships

helped us rise in the search rankings

generated qualified leads

helped me sell products & services/close business

reduced my overall marketing expenses

Source: Michael A. Stelzner, 2010 Social Media Marketing Industry Report



Not for profit equivalents

Generates exposure to our campaigns
Increases traffic to our own websites

Helps build partnerships with like-minded
individuals and NGOs

Helps our website rise in the ranking of search
engines, such as Google

Generates leads to new pertinent information

Helps sell products and services from our
communities

Reduces marketing/
promotional expenses O» 30 =




What is the Private Sector doing regarding
their activities in Social Media?

® Decrease
@ No plans to utilize

® Increase
otay the same



Benefits of Social Networks
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Protest in Tahrir Square, Cairo, Egypt (Facebook) & :




Egypt’s tweets

Rise of crisis related tweets
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1,317,233
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Current Facebook accounts
in the Pacific

Cory  users  |county  luses

Australia 9,520,280 Cook Islands No data
Fiji 83,000 Tahiti 43,340
Guam 61,200 Kiribati 840
Marshall Islands 2,080 Micronesia 4,180
Nauru 240 New Caledonia 63,300
New Zealand 1,761,960 Niue No data
Palau 2,860 PNG 18,700
Samoa 3,600 Solomon Islands 3,760
Tonga 4,360 Tuvalu 580
Vanuatu 3,900

Source: Economywatch.com



Fiji’s FCOSS on Facebook

= Fiji Council Of Social Services (FCO55) | Facebook - Windows Internet Explorer
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Growth Prospects in the Pacific

* A number of obstacles
— Computer literacy
— English literacy (promoting vernacular)
— Awareness
— Access to computer equipment (costs)

— Infrastructure: electricity / telephony (+ cost &
reliability)

— Reliability of Internet connectivity

— Cost of internet access

— Lack of local content G |+
— Lack of advanced IT skills



Overcoming these obstacles

These obstacles are getting smaller — now
compared to a few years ago;

Mobile phones with access to internet;

People have access to computers at work /
colleges or universities — mobilise them through
social networks to highlight their communities’
difficulties;

Advocate for better infrastructure;
Advocate for advanced IT training;
NGOs can act as technology- -
community intermediaries R L



Use of vernacular in the Pacific

/= PIANGO :: Pacific Islands Association of [SEUSEN idhnisations (NGOs) - Windows Internet Explorer,
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"Strengthening NGO effectiveness in the Pacific”

Romanian
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Serbian
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he Facohc Islands Association of Non-Governmental Organisations (PIANGO) is a regional
network of NGO focal points or coordinating bodies known as MNational Liaison Units (NLUs)
based in 22 Pacific Island countries and territories. PIANGO was formally established in 1991 to
assist NGOs in the Pacific to initiate action, give voice to their concerns and work collaboratively
with other development actors for just and sustainable human development. PIANGO's primary
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How can we use Social Networks?

As part of communication strategy for certain
campaigns — e.g. climate change;

Promotion — giving exposure to your cause;
Campaignhing - organising events and activities;

Garnering new support (people who want to
contribute but don’t know how);

Building partnerships with interested groups;

Sharing of information on climate change
issues between countries. £ EOALS | + BT



PIANGO Website Social Media Links

/= PIANGO :: Pacific Islands Association of Non Governmental Organisations (MGOs) - Windows Internet Explorer
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PIANGO's Mailing List

We invite yvou to subscribe to PIANGO's mailing list. On subscribing to the mailing list yvou will
receive press releases, media statements and newsletters issued by the aorganisation.
Mame:

| Email: | | [ Send ]

We would like to acknowledge the web hosting and technical assistance provided by Dev-Zone
in Aotearoa / Mew Zealand.

:Suhsz:rihe to PIANGO News Feed
£} SHARE ==

> . 7\
::'U‘M':“'_cl"“l:'mm Cﬂﬂrdi r"lﬁtiﬂﬂ su D) aﬂpen Fumm fUr csu = {I-{terﬁ‘c“a?'{lmv:a:'ramau' CHRNGE —
e Solidarts Urgence Développement ~——” Development Effectiveness \/ it v
& €D Internet IR 111 A




PIANGO Website Social Media Links

/= PIANGO :: Pacific Islands Association of Non Governmental Organisations (MGOs) - Windows Internet Explorer
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Strategizing your online presence

Best strategy to have a combination of web presence
and presence on the social media;

Need to define what you want to achieve through the
web and also what you want to achieve through the
social media;

Once decision taken what you want to achieve through
social media — leads to the social media best suited to
achieve this, e.g. if emphasis on blogs (blogger.com)/
organisational profile (facebook) / campaigning
(twitter) / video sharing (you tube) etc;

Consider combination of all these brought together on
your website. O BE «



Is online presence for us?

* Web presence indispensable for:

— Umbrella organisations (NLUs)

— Regional / International Orgs (PIANGO)
* Why?

— Most efficient/ cost effective network

— Internet allows mix of media — text, audio,
photos, videos...

)
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What are our difficulties in our
countries?

* Discussion and questions.

Ea’ y h-“ﬁl__l 832
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