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Social Networks Growth



The Success of Social Networks

Network Established Users

Facebook 2004 800 Million 

Twitter 2006 300 Million ↑

Habbo 2000 230 Million

LinkedIn 2003 120 Million

Bebo 2005 117 Million

Tagged 2004 100 Million

Hi5 2003 80 Million

Flickr 2004 32 Million

Myspace 2003 30 Million ↓

OneClimate 2006 ??



Facebook 

72% - 34 yo & under



Twitter

62% - 34 yo & under



Twitter use variance in 6 months (U.S.)



Why are Social Networks successful?

• The height of Interactivity… comment/discuss/ 
promote/ campaign+ organise.

• Easy creation of accounts … easy web presence 
• Sharing simple thoughts and ideas (e.g. 

Facebook and Twitter) or even more complex 
analysis (Blogs – note the word blog derived 
from web log) 

• Sharing photographs, videos and even personal 
information



Why are Social Networks successful?

• Fame aspect - everyone’s a celebrity!
• Need to be in it because everyone else is!
• Connecting people – old friends and family 

overseas … but also current friends & next 
door neighbours

• Mobility - Easily accessible through mobile 
phones



Twitter or Facebook?

• Facebook – emphasis on profiles
• Twitter – emphasis on micro-blogging 

(equivalent to Facebook’s status update)



Benefits - Private Sector view

Source: Michael A. Stelzner, 2010 Social Media Marketing Industry Report



Not for profit equivalents

• Generates exposure to our campaigns
• Increases traffic to our own websites
• Helps build partnerships with like-minded 

individuals and NGOs
• Helps our website rise in the ranking of search 

engines, such as Google
• Generates leads to new pertinent information
• Helps sell products and services from our 

communities
• Reduces marketing/

promotional expenses



What is the Private Sector doing regarding 
their activities in Social Media?



Benefits of Social Networks

• Advocating for Change - The Arab Spring

Protest in Tahrir Square, Cairo, Egypt (Facebook)

Protest in Tunisia (Flickr)



Egypt’s tweets



Are Social Networks for the Pacific?



Current Facebook accounts 
in the Pacific

Country Users Country Users

Australia 9,520,280 Cook Islands No data

Fiji 83,000 Tahiti 43,340

Guam 61,200 Kiribati 840

Marshall Islands 2,080 Micronesia 4,180

Nauru 240 New Caledonia 63,300

New Zealand 1,761,960 Niue No data

Palau 2,860 PNG 18,700

Samoa 3,600 Solomon Islands 3,760

Tonga 4,360 Tuvalu 580

Vanuatu 3,900

Source: Economywatch.com



Fiji’s FCOSS on Facebook



Growth Prospects in the Pacific

• A number of obstacles
– Computer literacy
– English literacy (promoting vernacular)
– Awareness
– Access to computer equipment (costs)
– Infrastructure: electricity / telephony (+ cost & 

reliability)
– Reliability of Internet connectivity
– Cost of internet access
– Lack of local content
– Lack of advanced  IT skills



Overcoming these obstacles

• These obstacles are getting smaller – now 
compared to a few years ago;

• Mobile phones with access to internet;
• People have access to computers at work / 

colleges or universities – mobilise them through 
social networks to highlight their communities’ 
difficulties;

• Advocate for better infrastructure;
• Advocate for advanced IT training;
• NGOs can act as technology- 

community intermediaries



Use of vernacular in the Pacific



How can we use Social Networks?

• As part of communication strategy for certain 
campaigns – e.g. climate change;

• Promotion – giving exposure to your cause;
• Campaigning - organising events and activities;
• Garnering new support (people who want to 

contribute but don’t know how);
• Building partnerships with interested groups;
• Sharing of information on climate change 

issues between countries.



PIANGO Website Social Media Links



PIANGO Website Social Media Links



Strategizing your online presence

• Best strategy to have a combination of web presence 
and presence on the social media;

• Need to define what you want to achieve through the 
web and also what you want to achieve through the 
social media;

• Once decision taken what you want to achieve through 
social media – leads to the social media best suited to 
achieve this, e.g. if emphasis on blogs (blogger.com)/ 
organisational profile (facebook) / campaigning 
(twitter) / video sharing (you tube) etc;

• Consider combination of all these brought together on 
your website.



Is online presence for us?

• Web presence indispensable for:
– Umbrella organisations (NLUs)
– Regional / International Orgs (PIANGO)

• Why?
– Most efficient/ cost effective network
– Internet allows  mix of media – text, audio, 

photos, videos…



What are our difficulties in our 
countries?

• Discussion and questions.
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